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A B S T R A C T

After reviewing corporate social responsibility plans of several large corporations located within the United 
Kingdom it was concluded that they often don’t include support of environmental organizations local to 
their context. Through my research I sought to connect businesses in Edinburgh with local civic ecology 
organisations as a way for businesses to reduce their environmental impact and build a community of 
strong skilled leaders. 

I conducted a thorough literature review to justify civic ecology as the type of environmental organization 
to connect with businesses and the benefits generated for businesses and the environment. As Covid-19 
has remained active in the daily structure of our lives, I concluded that a digital platform would be the 
appropriate space to facilitate a connection between these two groups. Through a review of literature 
and case studies, I analyzed methods of creating a humanistic platform. Additionally, my own empirical 
research gathered from eleven participants highlighted the ten areas of consideration when developing 
features for the platform. The platform acts a tool for businesses to easily search and connect with civic 
ecology organisations in Edinburgh and share the results from their support. I used Edinburgh as the pilot 
for this platform, which could be the starting point to a change in the way businesses engage with their 
communities and think about their corporate social responsibility strategies. 

Overview of Research
Dissertation Study

CONTENTS



0 3  /  0 9  /  2 0 2 0 4

I N T R O D U C T I O N

This dissertation, as part of the MA Design for Change: Social, Environmental and Technical course at the 
University of Edinburgh, aims to address an environmentally situated systematic issue. From this research 
conducted through literature examination and empirical research, a solution was developed around 
creating environmental change. While the dissertation is focused predominantly on environmental change, 
it also addresses social and technical issues mediated through the environmental space. 

At the beginning of my research journey, the focus of the study was to understand how to change the 
perceptions of an opposing body around the development of civic ecology in urban areas. Originally, the 
idea was to develop a workshop or toolkit for the opposing body to engage with that would shift the 
perceptions they had around civic ecology. However, through various stages and further research it was 
decided that the opposing group that could bring the most change are businesses. When researching 
the sustainability and corporate social responsibility plans of certain businesses, it was evident that these 
businesses were trying to support communities; however this support was often not directed at the local 
environmental community they were situated within. This study focuses on developing a way to connect 
businesses located within Edinburgh with their local civic ecology organisations.   

Often other studies that promote greenspaces are focused on the individual. By focusing on businesses, 
this can develop a community-wide attitude around supporting civic ecology and building in resilience 
from crisis. Businesses are powerful leaders for their customers, followers, employees and competitors 
and can shift the way they conduct themselves in their communities. Furthermore, by bridging the gap 
between businesses and civic ecology organisations my research hopes to develop communities that have 
strong relationships with the businesses and healthy ecosystems. 

The objective of this study is to create a platform that can act as the bridge between businesses and civic 
ecology organisations. As Covid-19 has made it more difficult to develop new relationships with people, 
this space would act as an online connection space between these two groups. Through the platform, the 
goal is to develop continuous relationships between business and civic ecology organisations that develop 
strong communities. 

• A five part literature review that examines civic ecology and the benefits associated with these types of 
environmental organization and the business involvement through an online space.

• A review and critique of relevant platforms that foster connections, encourage environmental change 
or build communities.

• The methodology behind my literature review and research interviews conducted.
• My analysis and examination of the responses from the interviews and the findings that derived from 

these responses.
• A detailed explanation of the process through which I developed the final platform for connecting 

businesses with civic ecology organisations.
• Conclusion reflecting on the research as a whole and the limitations from this study, followed by the 

references, acknowledgments and appendices. 

Dissertation Organisation
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This section reviews findings from 
literature that support and inform 
questions in the interviews and 
decisions in the final outcome. 

L I T E R A T U R E
R E V I E W

Introduction
Justifying the Outcome
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The literature has been broken down into 
different sub-sections that explain the definition 
and reasoning for choosing urban civic ecology 
organisations as the focus. Furthermore, the benefits 
associated with these types of greenspaces for the 
community and economic progress of the area. With 
businesses as one of the main groups interacting 
with the platform around civic ecology connection, 
further study was conducted on corporate social 
responsibility and the wellbeing benefits associated 
with employee productivity. After deciding on 
a platform that connects two organisations, a 

Photo by Tara Kursinsky, Meadows Community Garden

review was done to look into relationships fostered 
through greenspaces and how a digital platform 
can mediate this space.
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C I V I C 
E C O L O G Y

Why Civic Ecology?
Justification and Benefits 

In dissecting the words that make up ‘civic ecology’ 
into civic and ecology these words represent the 
meaning when brought together. The words ‘civic’ 
meaning a city or the duty of citizens for that 
city or community and the word ‘ecology’ refers 
to the interrelationship of organisms with their 
environment (www.merriam-webster.com, n.d.). 
When combining these words into ‘civic ecology’ 
it creates something like the duty of citizens in 
relation to their city and the interrelationship of the 
environment with the city. However, I wanted to 
explore civic ecology in relation to change and the 
development of a community.

Civic Ecology projects and organisations encompass 
a wide range of ecological areas including: 
community gardening, urban forestry, community-
based watershed restoration, green corridors or 
rooftop gardening and sometimes botanic gardens 
(Tidball and Krasny, 2007: 151; Krasny and Tidball, 
2012). The emphasis is on community-based 
projects dealing with and supported through the 
environment. 

Types

Rooftop gardening as part of the project ØsterGRO in Norway
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In the face of a crisis such as natural disasters, cities 
that have strong communities connected to the 
environment are able to adapt easily to that crisis 
(Tidball and Krasny, 2007: 150). The community 
effort surrounding civic ecology and civic duty 
create cities that can self-organize in the face of a 
major shift (Tidball and Krasny, 2007: 150). Take 
the current issues that have risen due to the global 
pandemic; there were shortages in food, panic, 
issues with mental and physical wellbeing and 
political chaos. Had our cities developed resilient 
environmentally focused communities, these issues 

I chose civic ecology over other types of 
environmental projects due to the ability for 
these projects to intersect within an individual, 
community and environmental system (Krasny and 
Tidball, 2012). Thus, for these projects to be widely 
adopted by a community, it requires a change in 
thinking (Krasny and Tidball, 2012). While general 
greening projects help the environment, they 

Resiliency

Change

Helping reforest Edinburgh as the 

population of trees declines each year. 

would have been mitigated because the systems 
would have already been in place to adapt to these 
issues. Building resiliency within a community is 
also about recognizing the natural relationships of 
ecological communities and the cycles that sustain 
the system (Campbell et al., 2011: 49). During 
Covid-19 the urban landscapes went through a 
period of decay as people abandoned the built 
landscape for a natural one.

don’t encompass a deeper tie to the community, 
which is the space that creates continuous change. 
This change in thinking from businesses involved 
would help shift the entire community system to 
supporting civic ecology as a means of economic, 
social and environmental stability. 

Tree Time Edinburgh ‘Adopt a Tree’ Project
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W E L L B E I N G
B E N E F I T S

How does our Health Benefit?
Benefits of Engaging in the Outdoors

There have been numerous studies done to support 
that humans have increased wellbeing and health 
benefits to being near or in greenspaces due to our 
evolutionary interaction with the outdoors (Folkins, 
et al. 2019; Wilson, 1984). This tendency towards 
greenspaces is supported by the biophilia-theory, 
which the benefits gained through this theory are 
further explained through the Attention Restoration 
Theory (ART) and the Stress Reduction Theory 
(SRT) (Folkins, et al. 2019; Kaplan, 1995; Ulrich, 

Through the activity of gardening or working in 
greenspaces, the greenspace acts as a source of 
horticultural therapy when an individual is stressed 
or has endured some sort of trauma (Campbell et 
al., 2011: 46). In the case of Covid-19, self-isolation 
through mandatory lockdowns took a toll on the 
mental health of individuals as social interactions 
were banned and time outdoors was limited. For 
communities coming out of lockdown, mental 
health restoration has been a crucial part of 
businesses running normally as the workforce 
may have suffered trauma and anxiety from being 

Mental Health

1984; Wilson, 1984). ART is the theory that nature 
can restore your cognitive health, whereas SRT is 
the healing process of your body that is sped up 
through one’s interaction with greenspaces (Kaplan, 
1995; Ulrich, 1984). Throughout my research on the 
wellbeing benefits in greenspaces, I acknowledge 
where civic ecology interacts within this space to 
provide benefits in terms of employee productivity 
and a healthy workforce.

indoors. The development of civic ecology activities 
could play a vital role in reestablishing the mental 
health of employees. Additionally, the social-
ecological processes of civic ecology enables people 
to form connections to others in the organisation or 
project and build their social wellbeing and skills 
around social cohesion (Krasny and Tidball, 2012: 
271). The corporate workforce needs built in ways 
of furthering their social network and through the 
environment they will gain restorative benefits as 
well as social. 
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Community members gather to complete gardening tasks in Edinburgh

Members in the community gather at 

the local community garden to gain skills 

around harvesting and fence building. 

Additionally, they gain benefits from 

human interaction that is enhanced by 

the greenspace.

Stress often drives people to seek relief through nature, even though we might 
not understand the biological basis for it. It is our innate desire to seek a safe 
environment that is behind the feeling of calmness and happiness caused by 
nature, which allows our bodies and brains to restore and maintain their 
energy (Heiskanen, 2017).



0 3  /  0 9  /  2 0 2 0 1 2

Civic ecology projects mediate the physical health 
area in terms of strength and skill required to 
complete certain tasks and through additional 
activities the organisation may provide, such as, 
nature walks. Decreased cardiovascular diseases 
occur in those who live near greenspaces and 
reduced stress indicators in the body were also 
seen by those spending time in urban greenspaces 
(Folkins, et al. 2019). By reducing the negative health 
of employees through engaging in civic ecology 
projects, there will be less need for employees to 

Physical Health
take days off due to an illness.  This in turn will boost 
the productivity and overall health of the office. 
Additionally, by reducing illnesses of employees this 
reduces the stress created on our health systems. As 
this pandemic has shown, the capacity our health 
systems are unable to withstand any additional 
health issues. Businesses can do their part to 
decrease the demand on our health systems by 
supporting civic ecology projects and integrating 
them into their work schedules. 

Those of all ages and capabilities can complete tasks for the civic ecology projects
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Diagram by Naava, Biophilia triggers and feelings we experience in nature (Heiskanen, 2017)

This refers to the brain’s ability to support cognitive functions, such as, attention, memory, 
judgement and learning (Folkins, et al. 2019). These are necessary functions for employees to use 
on a daily basis with tasks related to their work. Greenspaces with high levels of biodiversity, such 
as community gardens, are known to produce higher levels of mental restoration than areas of low 
biodiversity, like playing fields (Folkins, et al. 2019; White et al., 2013). Furthermore, I have chosen 
civic ecology projects due to the richness of biodiversity through these projects, as they would 
provide higher restorative benefits to the business employees involved.

Cognitive Health
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Photo by Tara Kursinsky in the Meadows Community Garden
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E N V I R O N M E N T A L
B E N E F I T S

How does the Local Environment Benefit?
Civic Ecology for the Environment

Civic Ecology projects are known to create high 
biodiverse greenspaces and promote the livelihood 
of various insect and animal species (Tidball and 
Krasny, 2007). Furthermore, civic ecology practices 
in particular, typically support native species 
rather than general greening projects (Tidball 
and Krasny, 2007). It’s important to recognize 
native plant biodiversity when greening our urban 
environments as these plants connect to the 
greater ecosystem network of the area and reduce 
the chances of imbalances (Wohlleben, 2019: 3). The 
ecological diversity of civic ecology projects helps 
create communities that are resilient in crisis and is 
a source of sustainable agricultural practices (Krasny 
and Tidball, 2012; Tidball and Krasny, 2007). 

Plant biodiversity cultivated by the creation and 
maintenance of civic ecology organisations are 
important for several biological factors sustaining 
urban environments (Del Tredici, 2014). These 
factors include nutrient absorption, heat reduction, 
erosion control, reduced soil and air pollution and 
most importantly the wildlife habitat (Del Tredici, 
2014). Without plants maintaining these factors, 

Biodiversity

the environment in urban environments declines. 
Through civic ecology projects like urban forestry for 
heat control, community gardens for soil pollution 
and wildlife support, and waterway projects for 
erosion our cities would be inhabitable. Without 
them the wellbeing of the people who live in urban 
areas would decline. Therefore, those who live and 
also work in urban environments should take care in 
supporting these ecosystems.



The newer generation of workers are increasingly more socially 
aware than previous generations when it comes to business 
practices, which means employers must integrate Corporate 
Social Responsibility into their business strategies to align with 
ethical morals (School, 2019). While some businesses have taken 
long strides to ensure the entire production of their business 
is environmentally conscious and transparent to consumers, 
others have not. In a study done on CSR in the UK, it states 
that it is important that businesses are actively working to 
embed environmental sustainability measures into the entire 
production and output of their business to continue being 
competitive in the business market, but also in acquiring new 
talent (Rake and Grayson, 2009). Which means businesses must 
actively be seeking social issues to align with to further the skills 
and development of their employees (Rake and Grayson, 2009). 
Through the continuous support of civic ecology organisations, 
businesses can support the development of their employees’ 
skills and health, while contributing to strengthening the local 
community and ecosystems their business interacts with. 

What is the Role of the Business?
Support and Benefits to Being Involved

C O R P O R A T E
S O C I A L
R E S P O N S I B I L I T Y

1 6

Our educators at all level are equally responsible for ensuring 
that future generations of business leaders are equipped with 
the skills to run businesses that are environmentally sustainable 
(Rake and Grayson, 2009). By developing socio-ecological 
learning programs for individuals at a young age, this can develop 
future leaders who understand the tradition and relationships 
between planting practices to the wider ecological system and 
their community (Krasny and Tidball, 2012). 

Education



Photo by Anna Earl on Unsplash
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( C S R )

Community gardening projects are a form of 
civic ecology that engage in many communal 
activities that can rally members around civic 
participation and activism (Tidball and Krasny, 
2007). Through these organisations, businesses 
can understand the impacts of commercialisation, 
and work to develop communities that reflect 
the environmental vitality and business interests 
(Tidball and Krasny, 2007). This restructuring of 
business operations could serve as a model to 
other businesses and further relationships with 
environmental organisations.  

Awareness
Often businesses have good intentions behind 
their operations or are actively trying to build ways 
to reduce their impact, but they often lack the 
expertise to know how to accomplish this in the 
correct manner. By partnering with civic ecology 
groups, who often have experienced members 
around ecology or environmental sciences, can 
help businesses develop ways to improve their 
business and benefit the local environment. 
Through partnerships with businesses, civic 
ecology organisations build resilient and 
adaptable communities (Krasny and Tidball, 2012). 

Partnerships

Photo by The Arboriculture Association, WSP staff planting trees is urban woodland
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A study done by the organisation Groundwork 
throughout the UK demonstrated that the 
economy increased in five areas: new business, 
business success, customer traffic and spending, 
business talent, and inward investments all due 
to an emphasis on the local environment (THE 
CONTRIBUTION OF THE LOCAL ENVIRONMENT TO 
THE LOCAL ECONOMY, n.d.). Areas where there is 
higher green infrastructure attract people for jobs 
and living due to the perception of living quality 

Self-organisation has been reflected as the ability of 
community members to recognize issues within the 
community and empower themselves to develop 
solutions when the government fails to do so (Krasny 
and Tidball, 2012). By building initiatives to develop 
the community, it shows the use of problem-solving 
skills, which are necessary skills for employees. It 
also offers employees an opportunity to use the 

Local Economy

Self-Organisation
skills developed through their job training in a 
different way. Businesses working with civic ecology 
organisations could build in resilience for the city in 
the face of a crisis, such as a global pandemic. Had 
environmental organisations and the businesses in 
Edinburgh been working together previously, the 
community would rely less on the government for 
assistance. 

in that area (THE CONTRIBUTION OF THE LOCAL 
ENVIRONMENT TO THE LOCAL ECONOMY, 
n.d.). Businesses in Edinburgh should support 
local civic ecology organisations to grow the 
community and level of green infrastructure in 
the city.

Photo by The Aroriculture Association, Investec plant trees with Tree Time Edinburgh
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C O N N E C T I O N S

Digital as a Mediator
Forming Connections Online

All of the reasoning behind choosing civic ecology 
is justifiable, but how do businesses connect with 
them? Businesses want easy ways to search, find 
and engage with charitable organisations and the 
simple answer to this is online. Especially with the 
pandemic making new in person encounters difficult, 
an online platform is a logical space. However, I was 
skeptical about creating the same atmosphere of 
being in these garden spaces on an online platform. 
The key is in storytelling, personalizing the online 

A person’s connectedness to nature goes beyond 
their fondness for being outdoors and is fostered 
through their inert values system (Whitburn, 
Linklater and Abrahamse, 2019). Outside actors 
influence the degree of connection and action 
to conserving nature, which is the level of access 
to resources to create the conservation action 
(Whitburn, Linklater and Abrahamse, 2019). 
Therefore, by creating a platform that is easily 
accessible and builds in intuitive ways to support 
civic ecology organisations, businesses will more 
likely increase their actions to conserving their local 
environment.

Through video profiles it allows the viewer to see an 
unfiltered version of the individual or organisation, 
which helps develop a deeper connection to the 
place building in openness, curiosity and empathy 
(Darby, 2019; Otte, 2019). It provides a hook and can 
show the personal side behind an organisation and 
allow the business to connect with the cause on a 
deeper level.

Connectedness to Nature Video

space to showcase the people behind the logo is 
known to build empathy in viewers (Darby, 2019). 
Additionally, I explore connections in terms of our 
connectedness to nature and the barriers that limit 
our desire to support environmental causes. I find 
that this is a key area in identifying why businesses 
may not choose local civic ecology organisations to 
support and how a platform can act as the neutral 
space between the two organisations. 



2 1

Creating a space for people to connect to others in 
a network different from what they are used to and 
developing a community they may not originally 
have been able to access (Darby, 2019).

Social

Biophilia Hypothesis

Make Works video tours of the companies

Scale of inclusion of nature within

oneself (adapted from Schultz 2002; 

Liefländer et al., 2013).
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C A S E 
S T U D I E S

Introduction
Examples in the Field

In addition to the literature, I researched different 
platforms that would be classified as connection 
platforms offering a ‘friending’ between two 
organisations or where business and environmental 
platforms engage within their area of expertise. 
I conducted a formal review of these platforms to 
reveal different features and services they provided 
on their platform. From these features I discuss how 
they are relevant or useful towards my final solution. 

Photo by Insider.co.uk
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I chose to research different platforms as case 
studies to add depth to decisions and validation 
for my outcome. Additionally, case studies are used 
as a source of inspiration and signify my thought 
process throughout my final dissemination.

Photo by The Scotsman



Photo By Coworking Toronto
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Connection Platform
To view this platform, please go to /make.works

Make Works bridges the gap between artists, designers and makers with local fabricators and 

suppliers throughout the United Kingdom and Europe. The Make Works platform makes it easier for 

makers to create without needing their own equipment or workshops, by linking up with fabricators 

and suppliers in their area they can reduce costs by using the spaces and products they provide. 

Additionally, this reduces the maker’s environmental impact by using local resources (Make Works, 

n.d.).

M A K E
W O R K S
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F E A T U R E S

The main feature the platform uses is a map and geographical linking for the different suppliers and 
fabricators, this makes it easier for the maker to find companies in their area. 

The “Roulette” tool offers makers the option to try out different specialties and provides the different 
providers suitable for that specialty. This allows makers to branch out and use services outside of their main 
specialty giving business to other providers. For those who are beginner makers, this tool can help them 
explore different specialties and find one they enjoy.

The platform provides photos and videos of the manufacturing space and the contact individual. This allows 
the provider companies to appear more human and personal, allowing the maker to feel more connected 
when calling for more information (Make Works, n.d.). 

Throughout the platform there are links for makers to learn more about processes they may need and 
additional facts they may want to know. For those who are beginners to a craft or manufacturing, this 
learning feature eases the process for makers when looking to grow their craft.

Mapping

Matching

Personalisation

Learning
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Matching services for novices

Mapping to find companies in your area

Learning for all levels
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M A K E  W O R K S
C R I T I Q U E

The site offers multiple ways of searching different providers depending on the level of detail the 
maker has knowledge of and the experience level of the maker. For people with specific interests, 
they can search the website using the search bar at the top of the page. For those exploring, they 
can use the map and discovery features listed on the main page and in the footer section of the 
website.

The site is free for makers and providers to use and list their services; however, I wonder if the 
platform could add a membership fee for the providers based on their size and environmental 
impact. Moreover, they could add a fee for makers who choose to use providers outside of their 
local area to encourage the maker to lower their carbon footprint. Currently, the only source of 
funding for the platform’s team of researchers and content producers, is through a donation-based 
process.

On the ‘Team Page’ for this platform, the individuals who work on developing the content and 
management of the site should add photos and videos of themselves. This will make them appear 
more human to the providers and makers who may need to contact them or prospective providers 
exploring the site. On the contrary, the platform provides an in-depth story of the platform in 
the ‘About Page,’ however, the additional image on the ‘Team Page’ would add an extra layer of 
personalization to the site.

Searching

Membership

Personalisation
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Donation Button

Team About Page

Search Options
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Connection Platform
To view this platform, please go to /tcv.org.uk

The Conservation Volunteers (TCV) is a volunteering charity for greenspace volunteering work. They 

connect volunteers with different local environmental projects that either TCV has co-designed with 

the community or in collaboration with an environmental group project. They develop training 

programs for the volunteers and aim to create volunteer leaders and improve the local communities 

(The Conservation Volunteers, 2020).

T H E 
C O N S E R V A T I O N
V O L U N T E E R S 
( T C V )



Photo By The Conservation Volunteers
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F E A T U R E S

By clicking on the ‘Get Involved’ tab at the top, the user can view different options of how to get involved 
with The Conversation Volunteers organisation. This feature is a clear way for the user to understand the 
different programs the organisation offers and know the pathway that is right for them (The Conservation 
Volunteers, 2020).

Under the ‘Get Involved’ tab is ‘TCV across the UK’ section, which highlights different projects and information 
about the Covid-19 situation with volunteering. Once scrolling to the middle, the user can find a map where 
they can see different projects in their area. At the bottom, the user can view how they can get involved in 
their region of the United Kingdom with a variety of button options for different programs (The Conservation 
Volunteers, 2020). 

Another section that is key is the community pages where you can find local community groups in your 
area and other projects happening throughout the United Kingdom. The emphasis on creating community 
demonstrates the wider picture of the projects and goal of the organisation, which helps the individual feel 
connected to others. 

Getting Involved

Mapping

Community Page
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The organisation is funded by community grants and different foundations, but they also have a way for 
people to donate on the website and in a variety of ways. Having a fundraising and one-time donation 
option allows the organisation to get a variety of donation amounts for projects.

Donations

‘Get Involved’  Tab

Community Groups Search
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T C V
C R I T I Q U E

The main critique of this platform is the human element of it, particularly, in the volunteering pages 
and contact options. It can be daunting for people to get involved if they can’t identify with the 
individual they will be contacting or the group. The platform showcases lots of photos of different 
groups volunteering, but these aren’t specific to any location or project. 

The overall feeling of the platform is chaotic and difficult to know where to find the information 
once in the sub-categories. There is a lot of information and the user might become confused when 
trying to find specific information about getting involved.

This environmental volunteering organisation has lots to offer broadly as an environmental group, 
but it’s mainly focused on bringing an individual into a community. While they offer corporate 
volunteering, it is a structured day event with team exercises and volunteer projects and not 
something continuous. 

On the map feature, they have pins that show locations of different projects in your area but doesn’t 
offer the opportunity to click on the pin and learn what the project is and the exact address. These 
pins should be clickable to allow the user to learn about the project without having to contact a 
generic volunteer leader.

While the organisation is focused on community it doesn’t interact with many community garden 
groups in the cities, especially Edinburgh. It is more focused on developing its own projects or 
connecting with large greenspace groups like a ‘Friends of’ park groups. They are missing a 
civic ecology organisation connection by focusing only on large community-based greenspace 
organisations.

In addition to donations for funding, the learning opportunities and reading material come at a 
cost to members of TCV. Most environmental organisations offer demonstrations and learning 
build into the weekly tasks associated with the project, which questions the justification for the 
learning materials being an added cost through TCV. 

Personalisation

Focus

Mapping

Groups

Learning
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Mapping of TCV locations are non-interactive

Showcasing the learning plans TCV provides

Landing pages for TCV in different locations 



Photo By CrowdCube
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Environmental Application
To view this platform, please go to /pawprint.eco

This company is an application focused on measuring, understanding and actively working to reduce 

your carbon footprint. The author of the book “How bad are bananas?” Mike Berners-Lee is an advisor 

to the company on their footprint calculation data for the measuring and challenges section of this 

app-based platform (Carbon Footprint Measurement And Reduction | Pawprint, n.d.). 

As Pawprint hasn’t launched officially yet, the features listed in this section are based on the current 

website and described features in the ‘About’ section of the website.  

P A W P R I N T  E C O
C O M P A N I O N
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F E A T U R E S

The main feature of this application that sets it apart from other carbon footprint calculation platforms is 
the challenges. Not only does the user learn what their current carbon footprint is, they can actively work to 
improve it. This takes the application further and creates a lifestyle around reducing one’s carbon footprint. 
Additionally, the continuity of the challenges extends the lifespan of the platform instead of a one-off use 
that doesn’t attempt to change the lifestyle of the individual (Carbon Footprint Measurement And Reduction 
| Pawprint, n.d.).

The platform offers a way to share with friends, family or colleagues the challenges the user has completed 
and fosters healthy competition. In the same way runners and cyclists share their workouts on Strava for 
competition and support, Pawprint is creating the same community but around low carbon living. 

On the website currently is an ‘Eco Blog’ section that tells the user information about different carbon 
footprint topics. This feature will be carried onto the application platform to help explain the reasoning 
behind different carbon footprint measurements. The imagery that accompanies each post is created by 
the developers of the platform, which gives the blog a personalized feel and connection to the developers.

Challenges

Sharing

Learning
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Besides the personalization of the Blog, in the ‘About’ section of the website there is an area talking about 
the team members that includes a picture of the team member and their favorite challenge from the 
platform. This makes the platform feel more human and shows engagement from its creators.

Personalisation

Application Overview and the Pawprint Blog
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P A W P R I N T
C R I T I Q U E

With the challenge feature of the application geared towards individuals, it would be interesting 
if the platform had a business-oriented version where entire companies could compete. From 
these internal competitions it could go beyond a single organisation and become a competition 
amongst companies within its sector. This would create a motivation for companies to lower their 
environmental impact. At the end of certain competitions, the company could be rewarded with an 
environmental certification or pledge to be a sustainable business.

The platform allows the user to take a carbon footprint test and the results are categorized based 
on activity or usage type. However, I find this similar to other platforms and wonder if there is a way 
they could have developed this differently to provide more detail on individual products.

Company Competition

Differentiation
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Carbon Footprint Calculation areas
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Social Business
To view this platform, please go to /social-bite.co.uk

Social Bite is a social enterprise business around eliminating homelessness in Scotland through 

feeding and supporting employment opportunities for those experiencing homelessness. The 

business that started as a few sandwich shops in Edinburgh has grown to be a social business that 

employs, feeds, houses and supports those who are homeless or are experiencing food poverty in 

the major cities of Scotland (Social Bite, n.d.). 

 

The overall website navigation is simple and concise, which makes it easy for a user to navigate 

without difficulty.

S O C I A L
B I T E



Photo Sonia Pantiss, BellNews.com
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F E A T U R E S

Throughout the website are simple interactive elements that provide emphasis on different features, such 
as the ‘Donation’ and ‘Shop Now’ buttons inverting colors when scrolling over them. Also, in the ‘Building 
a Movement’ section of ‘Our Work’ the image cards flip to reveal a button to learn more about the event. 
Interactive elements like these prompt the user to continue moving throughout the platform increasing 
exposure.

The ‘Take Action’ section is skillfully named to encourage the user to help the cause. Not only does it prompt 
the user to join the cause, but it provides multiple donation-based avenues of supporting the cause (Social 
Bite, n.d.). While most other platforms have a one-off donation section, Social Bite provides partnership 
opportunities, swag and lifestyle donation through other charity donation platforms. By being part of a 
platform that connects people to charities for donations, it increases the chances of receiving funds. 
Additionally, they build in funding to every aspects of the business, from events with tickets that support 
the charity to the restaurants, social bite is a money generating machine for homelessness.

Interactivity

Participation

Easy links to get involved
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On the ‘About Page’ it explains the story of the business and justifies the reasoning for Social Bite being a 
social business enterprise instead of a charity organisation. This not only creates a connection between the 
user and Social Bite, it justifies all the funding and donation opportunities later in the platform.

Personalisation

Sleep in the Park icon flips to show information on the event
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About Page

S O C I A L  B I T E
C R I T I Q U E

The ‘About Page’ elaborately explains the journey of Social Bite to where it is now, but it doesn’t 
show many pictures of Josh and Alice. The user connects with these names, but it would be more 
personal if they had more images of them at the original Social Bite shop in Edinburgh to connect 
the user even more to the Social Bite cause. 

Social Bite explains the money they bring in from the different events and business ventures and 
the different homeless programs they support, but it feels vague on exactly how that money is 
used. It would be a great addition to the website if they showed per project how much it costs for 
it to operate and how the money is allocated between these projects. 

Personalisation

Vague
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M E T H O D O L O G Y

Overview
Qualitative Research Process

My research aims to create a platform that connects businesses, with locations or offices located 
within the City of Edinburgh, to local civic ecology organisations through a platform. The platform 
will meld a relationship between the two bodies where each type of organisation will provide 
support to one another through the environmental space they both share. Both theoretical and 
empirical research methodologies were used to justify the focus on environmental organisations 
and make judgements on how to develop connections between these two organisations.

The literature was used predominantly to define the environmental groups and spaces being used. 
Additionally, the added benefits to the businesses and the environment in the local area were 
defined. 

In addition to the literature review, and to ensure accurate judgements were made for the creation 
of the platform, I conducted my own empirical research. I identified three groups as key participants 
for my research, which were user-experience organisations, civic ecology organisations and 
businesses. I contacted these groups via email with a structured email template that explained 
my reasoning for contacting the organisation (Appendix 1).  A series of semi-structured interviews 
were carried out with two of these organisations groups to reveal different aspects to consider 
within this platform. Due to the current Covid-19 pandemic, a majority of the interviews were 
conducted using online platforms, either Zoom or Skype, based on the preferences of the 
participant. Prior to the interview, the participant completed an Ethics Consent Form (Appendix 2). 
The use of online video interviewing was done to develop a connection with the participant, which 
is a recommended criterion for qualitative research (Rossman and Rallis, 2017).  For some of the 
environmental groups, Face-to-Face interviews were conducted in the garden spaces with strict 
social distancing measures observed. The total research sample consisted of eleven participants 
from the three different organisation types.
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M E T H O D O L O G Y

Throughout the literature review process, the factors I looked for when reviewing texts or case studies, were 
gaps in the existing environmental organisation network, benefits civic ecology provides for communities 
and the environment and how civic ecology can stimulate the local economy. For the first part around gaps 
in the existing network, this was done by viewing different case studies to determine my solution. After 
deciding the solution space, I reviewed literature that could validate the solution or provide knowledge 
for improvements on the current system of business outputs. From the literature I conducted interviews to 
gain further insights into the networks in Edinburgh between the two organisations and understand the 
benefits they could provide in addition to the environmental benefits described in the literature review 
section.

Literature Review

My research focused on three core groups of organisations, which included workshop and service design 
organisations, Edinburgh based civic ecology organisations and businesses. I contacted ten different 
organisations both based in the United Kingdom and the United States. The organisations chosen were 
based on previous professional relationships I already had with the organisation or organisations I was 
aware of that I felt would provide value to my research topic. The first group comprising of two organisations, 
and three participants total, within service design and workshops were chosen to address considerations 
regarding relationships. I wanted to understand from a user experience perspective the balance of 
relationships between two different types of organisations and how to intervene within an online space. 

The remaining two groups were necessary to interview as they are the two user groups for the platform. I 
contacted a total of fifteen civic ecology organisations and twenty businesses and managed to interview 
seven of the fifteen civic ecology groups and all of the businesses declined to participate. The businesses 
declined because they didn’t have the time required to participate in an interview due to Covid-19 and 
restructuring of their business. The civic ecology organisations were predominantly community gardens in 
multiple areas throughout Edinburgh. Due to time constraints, the main type of civic ecology organisations 
I chose to interview were community gardens because of the connections I already had with them from 
a previous study. The remaining two groups were urban forestry and wider civic ecology management 
organisations based in Edinburgh. For the businesses, I chose these based on three different criteria, size, 
type and connection with the civic ecology organisations in Edinburgh. These three criteria were chosen to 
provide a breadth of information across different business sectors and scales. All the businesses contacted 
either are based in Edinburgh or have locations within Edinburgh.  

Interview Sampling Criteria 

Research Areas
Qualitative Research Process
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For the user experience organisation group, these interviews were conducted entirely through the online 
platform, Zoom, as these organisations weren’t based in Edinburgh. These interviews lasted between thirty 
and sixty minutes and were audio recorded where consent was given (Appendix 2 and 3). The interviews 
consisted of semi-structured questions about the organisation the participant worked for and how they 
develop communities or relationships through online platforms, such as social media and other public 
sector platforms. All data was transcribed by the Zoom platform and used in my analysis and development 
of the final platform (Appendix 3).

With the civic ecology organisations, these interviews were conducted with a combination of online 
platforms, Zoom and Skype, and in two cases they were Face-to-Face in the community gardens. The 
participant chose the method of interview that they felt most comfortable with. These interviews followed 
the same structure as the first group and lasted between thirty and sixty minutes with audio recording 
where consent was given. The questions in these sessions were semi-structured and consisted of questions 
about the organisations, the project management aspects and needs of the organisation. The idea of the 
semi-structured interview was to eliminate potentially leading questions and allow the interview to feel 
like a conversation about the garden organisation.

In the remaining group were the businesses. Had these been conducted, they would have been structured 
the same as the other two groups. The questions in this session would have been semi-structure and cover 
topics around the administration side of the business, corporate responsibility and sustainability strategies 
they had in place and the needs they would require from the platform. These interviews would have been 
conducted to understand the current environmental plans the business has or doesn’t have and where 
this platform could intervene in this area of their business. Additionally, understanding the mindset of the 
business and how it would benefit their current operations.

Interviews

Map of Participant Locations in Edinburgh
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S H I F T  D E S I G N  C A M P

“Keep it Human.”



“Keep it Human.”

The main method of analyzing the responses from the interviews was categorical, while keeping a holistic element to 

the data. This holistic element was taken into account due to the nature of the final platform. As the platform is driven by 

creating connections between two groups, it is imperative to keep the essence of them as people part of organisations 

rather than the other way around. Not only would this holistic element aid in the final outcome, it also helped in providing 

further depth to the research. 

Through the categorical analysis, I had a few predetermined categories: Features, Services and Relationships. The 

remaining seven categories were ones that came from the responses themselves, which is a criterion of the grounded-

theory approach in qualitative research (Rossman & Rallis, 2017:232). The remaining seven that emerged were: Current 

and Future Projects, Needs, Goals and Aims, Partners, Benefits, and Additional Information and Research. 

 

The participants of the interviews were given a number and through reading over the transcriptions I wrote what they 

had said and placed it in the respective category. I chose to use sticky notes as this would be easier for me to visualize 

similarities between the responses and condense them into concise findings for each the ten categories. 

For the level two of my analysis I placed dots on the responses that appeared to be similar for each of the ten categories 

and then condensed them into concise responses using the online application Miro. In this level two analysis I realized 

that the responses could be further categorized by type. For example, in the Services and Activities category I categorized 

the condensed responses into the type of activity or service they were, which created three types: Learning, Outdoor 

Partnership and Events. I analyzed the data to this extent to collectively see what the civic ecology organisations needed 

and other considerations I should take into account. Not only are the categories a way to code the responses, but also 

indicators of features to add in the final platform. 

In terms of the holistic element of analysis I wanted to keep the human element of the individuals and the cultural 

context through interviewing via Zoom and Face-to-Face, to build a connection to the people from these organisations. 

Throughout my analysis I wanted to keep this sense of the people in these organisations by talking about the people and 

space in reference to the community as a whole.

A N A L Y S I S

Process
Categorical and Holistic
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F I N D I N G S

S E R V I C E S  +  A C T I V I T E S

One of the responses that came out of the interviews was “Keep it Human,” by one of the leaders of Shift 
Design Camp. What they meant by this statement is keeping the essence of the community and connection 
to the place through the platform. The idea with the platform, is the businesses involved grow their 
community through these civic ecology organisations and develop a stronger connection to place. The 
platform should keep this personalized tone and the spirit of the individual.  

In this category the different civic ecology organisations talked about projects or services they wanted to 
have with the businesses. These were broken down into subcategories: Learning, Outdoor Partnership and 
Events. 

This category was about creating a skill sharing between the two groups. The businesses would provide 
marketing or advertisement courses for the environmental groups and in return the environmental groups 
would offer hands-on skills outdoors. They can provide for each other what they are lacking, which creates 
well-rounded employees and organisation leaders. 

With all the research behind the wellbeing benefits of being outdoors or being in spaces that offer a 
connection to the outdoors, this category was about offering the businesses a way to be closer to the 
environmental projects. This connection would be administered through outdoor meeting spaces and 
land sharing— the business offers part of their land to develop a project on it.

These would be additional activities with the environmental groups to build a bond and further the 
relationship. They connect to activities we enjoy doing with others, such as, meals and exercise. 

Learning

Outdoor Partnership

Events

Process
Categorical and Holistic
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Services, Activities and Features, Level 2 Analysis Diagram 

F E A T U R E S

The Features category is about the attributes of the platform that the organisations would interact with. 
This category includes the sub themes: Geographical, Personal and Awareness.

The Geographical findings were all in reference to a map or filtering components on the platform to allow 
businesses to find civic ecology groups close to their business. From these geographical tags would be the 
option to link to the organisation’s website.

Keeping with the holistic theme, this category talks about adding personal bios of the organisations with 
imagery.

To add continuity to the business’s support, the civic ecology organisations talked about granting a ‘Green 
Badge’ of sorts for their support. 

Geographical

Personal 

Awareness
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R E L A T I O N S H I P S

As this platform would be about connecting two different types of organisations together, I wanted to hear 
from one of the groups about how they thought this platform could act as a mediator within this space. I 
broke this down into Connection and Operational relationships.

Within Connections, the main ideas were around building a shared appreciation of the Edinburgh landscape 
and partnering with healthcare providers to encourage this collaboration.

Since businesses and environmental groups operate on different timescales from an operational viewpoint, 
this category talks about recognizing these differences and building in solutions. Additionally, depending 
on the proximity to the greenspaces, the platform should require a membership to these businesses.

Connections

Operations

Relationshions, Level 2 Analysis Diagram
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C U R R E N T  P R O J E C T S

F U T U R E  P R O J E C T S

N E E D S

In the Features section, the participants talked about a mapping attribute that the businesses could use to 
find environmental groups. This also includes the projects they are working on. I wanted to learn from the 
groups the types of projects they are currently working on as an area of filtering for the mapping attribute. 
These were categorized by projects focused around Biodiversity, Workshops and Consulting projects they 
have done. 

From the current projects they are working on, I asked the civic ecology organisations their future plans in 
terms of goals and projects. The three categories are Medicinal, Infrastructure and Learning. These three 
categories relate to partnerships either with the health and educational systems or with other civic ecology 
organisations. They want to build their community and their network.

With the projects the civic ecology organisations are currently working on or plan to develop in the future, 
these come with needs. The organisations talked about the needs they would require for the start and 
completion of a project. The two categories were People and Funding. All of them talked about funding in 
regard to leadership positions and larger projects.

Current and Future Project, Level 2 Analysis Diagram
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G O A L S  +  A I M S

P A R T N E R S

B E N E F I T S

Each civic ecology organisation has different goals for their projects and businesses may connect to an 
organisation based on their goals. The three main goals were Medicinal, Biodiversity and Community in 
regard to deprived areas. All of them had a focus on community, but the last group used the environment 
and community as a way to elevate homelessness and food insecurity.

Throughout my discussion with the civic ecology organisations they would talk about who they worked 
with or were funded by either in the past or currently. I divided them into the subcategories of: Government 
and Educational organisations, Trusts, and Miscellaneous groups. Understanding who they are already 
connected with can help to identify these groups as possible participants of the platform or stakeholders.

As I talked about the wellbeing and environmental benefits of being involved in civic ecology projects in my 
literature review, I asked the organisations how they felt they would benefit the businesses. They all talked 
about the same factors listed in the literature review which are: Environment, Health and Community. 

Goals and Aims, Level 2 Analysis Diagram
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A D D I T I O N A L  I N F O R M A T I O N

+  R E S E A R C H 

This final category is around any additional considerations or potential further research I could have 
conducted to strengthen my research. For the Additional Information this was mainly around operational 
and connection considerations of the online platform. On the research side I broke the responses down 
into the categories: Literature, Interviews and other Environmental Projects they mentioned.

Additional Information, Level 2 Analysis Diagram
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Following the analysis of the interviews, I synthesized the responses into a platform that would aid in the 
connection between businesses and civic ecology organisations. The ten areas found through the interviews 
are funneled into features built into the platform. I chose an online platform for the accessibility to both 
user groups and the capabilities it can provide geographically in connecting these groups. Additionally, 
the platform serves as proof for businesses on the support they have contributed to the civic ecology 
organisations and their community. They can track, challenge others and share their support through the 
platform and other social media channels like LinkedIn. The idea is to create a space where building the local 
community is easy for both groups involved, and they can be connected in ways they haven’t previously.

T H E  P L A T F O R M

The Solution
Synthesizing the Findings
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P R O C E S S

H O M E  P A G E

The first step in developing the final platform was to wireframe the different sections that would be included. 
I wanted to visualize the progression through the platform and the features that would be involved. I used 
Miro to develop the wireframe as I could refer back to my analysis, if needed, to validate different features 
included in the final platform. In this section I will go through the wireframe and explain decisions made 
for the features of the platform. 

After analyzing the structure of my case studies and other civic ecology websites, I wanted the ‘Home 
Page’ to feel as uncluttered as possible. One of my critiques of The Conservation Volunteers website was 
that it felt chaotic and that the user became lost in the sub-categories. I wanted this platform to have a 
clear progression for both user groups. On the home page would be an option to learn more or register to 
become a member. 

Home page wireframe and process sketching

Wireframing and Sketching
Platform Design
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About wireframe and process sketching

A B O U T  P A G E

If the user was uncertain about joining from the ‘Home Page’ they can click ‘Learn More’ to view the ‘About 
Page,’ which includes the story behind the platform and benefits to being involved with civic ecology 
organisations for corporate social responsibility. From here the user can choose to register with the platform 
and connect with civic ecology organisations.
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R E G I S T E R

The registration for the platform is a split system between businesses and civic ecology organisations, 
which creates a personalized interface depending on which organisation type the user belongs to. Each 
user type fills in the general contact information sheet and then proceeds to fill in a questionnaire. The 
questionnaire will tailor the platform experience to the user and match them with civic ecology organisations 
or businesses based on their answers. Once completed, the user can select register and proceed to setting 
up their profile.

Registration wireframe and process sketching
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P R O F I L E

In the profile section, it is encouraged that the organisation makes it as human centered as possible 
by adding photos of the employees in company or the organisation leadership rather than logos and 
company names. Additionally, the organisation can request a personalized video interview to be taken 
and uploaded alongside their bio and preferences. The bio will add information about what the business 
or civic ecology organisation is looking for and the preference tags from the questionnaire are added. The 
bios and preferences can be changed at any time to reflect the needs and goals of each group. It is advised 
that each group adds a company or organisation website in case a group wants to learn more detail about 
a particular organisation. 

From here, business users can save their profile and proceed to matching. For civic ecology organisations, 
they can register projects. For project registration, the organisation can add photos, a description and tags 
based on scale and project needs. These tags will be used to match businesses and can be filtered on the 
map. Once, projects are registered, both groups are able to proceed to the next page by pressing ‘Save and 
Get Matches’.

Profile wireframe and process sketching
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M A T C H E S

Based on the preferences selected in the questionnaire, businesses are matched with civic ecology 
organisation or projects that align with their interests. On the civic ecology side, they will see businesses 
and other civic ecology projects they can connect with. Both groups can connect, learn more about one 
another and join projects throughout Edinburgh.  

Matches wireframe and process sketching
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M A P

If the business or civic ecology organisation doesn’t like any of the matches they received, they can navigate 
to the map. The map will have all the civic ecology organisations or businesses listed, and these can be 
filtered by preferences and locations. The business or civic ecology organisation can explore and even find 
smaller projects right next door. 

Map wireframe and process sketching
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C H A L L E N G E S

With one of the goals of creating a continuous connection between businesses and civic ecology organisations 
I developed the challenges page.

 Here businesses will see a bar at the top of the screen indicating how far they are from reaching a ‘Green 
Badge’ which would enable them to be certified as a green business. They can join challenges and see 
which other businesses in Edinburgh have joined as well. The idea is to create healthy competition and keep 
businesses engaged.

For civic ecology organisations the progress bar would indicate their growth and connectivity level. This is 
around how much the organisation has grown with projects and their level of connectivity with other civic 
ecology organisations. The idea through this growth and linking is that the organisations begin to create 
green corridors throughout the city rather than pockets. The challenges for civic ecology organisations are 
around events and activities the businesses and other organisations can connect to. 

Challenges wireframe and process sketching
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S O C I A L

Now that these two groups are building relationships, working on projects and challenging one another, 
where do they share what they have accomplished? I wanted to create a social page on the platform where 
photos and events could be posted. These could also be shared on other platforms, such as, organisation 
websites, LinkedIn, Twitter, etc.

Social wireframe and process sketching
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B L O G

Besides linking these two groups with one another, I wanted to add a section that links them to knowledge 
from each groups’ specialty. Businesses can post information about corporate social responsibility and 
civic ecology organisations can add posts about the latest gardening hack. One aspect most civic ecology 
organisations said they would be looking to include were learning programs. This section seeks to provide 
information and guide businesses.

Blog wireframe and process sketching
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C O N T A C T

Finally, the contact page can be used to ask questions of the creator or request to write a post for the blog 
section.

Contact wireframe and process sketching
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After sketching and planning out the progression of the platform I explored other designs to 

understand what elements would be important for my site. From critiquing the case studies one 

aspect I wanted to bring into my platform was simplicity. With the number of amenities built into 

this platform, it is important to make sure the online space feels uncluttered and easily accessible. 

Otherwise, the user will become lost and overwhelmed making the digital space unusable. One of 

the main areas of simplicity I looked at was with the ‘landing page’ otherwise known as the ‘home 

page.’ As the landing page is the first thing the potential user sees when signing up to the platform, 

it is important that they have the most important information about the platform present here. 

As the map feature has been a prominent tool discussed in my case studies section, I looked at how 

other platforms designed and displayed this feature. For my platform, the map should be interactive 

and a way to explore other organisations. However, with the amount of civic ecology organisations 

and projects that may emerge, it would be important to have an option to filter the results, which is 

one feature of other mapping services I saw less often.

Lastly, as stated by one of the participants of the interviews, ‘keep it human’ is an important factor 

to be at the forefront of the design. Therefore, I looked into designs that added a human element. I 

looked back at the case studies for inspiration, such as the video concept in Make Works.

I N S P I R A T I O N
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B R A N D I N G

C I V I C  E C O L O G Y

When creating the title and branding for the platform, I wanted to keep in mind the essence of the 
platform. The platform is a space where two different types of organisation, businesses and civic ecology 
organisations, can connect and support one another. In order to create the branding, I wanted to examine 
what civic ecology and this platform represent for me and based on the responses from the civic ecology 
organisations.

Civic Ecology organisations foster more than the activity though greening. It can be a source of laughter, 
conversation, relaxation and more. In this diagram are the areas that civic ecology can foster and will be 
carried through the branding and features of the platform. This platform is more than the business of 
connecting two organisations, it’s about linking a community together through the natural landscape. 
Through this diagram, I was then able to decipher other elements of the branding.

Essence
Platform Design

Areas fostered through civic ecology include: connecting, conversing, nurturing, laughter, relaxation, bonding, learning and play
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T I T L E

After developing what civic ecology meant to me and the responses from the participants, I began playing 
with different words to discover what this platform would be called. I wrote the words on the cards an 
began playing around with different configurations. Through this process I landed on the name ‘Linking 
Through Green,’ meaning that the ecology is the mediator linking these two groups together. 
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C O L O R  +  F O N T

L O G O

Once discovering the name of the platform, I went on to develop the color scheme and font. I chose a font 
that was easy to read and timeless. For the color scheme I looked at other websites and played around with 
the palette on Colormind before deciding a on a slightly muted palette. For the colors I went with one that 
had a mixture of greens with an orange and brown tone. I chose to have the orange and brown tones for the 
meaning behind the logo and landing page graphics.

Keeping in mind the message and name of the platform ‘Linking Through Green’ I wanted a logo that 
represented this. As one of the goals of the platform is to connect civic ecology organisations together to 
create green corridors throughout the city I developed a logo that reflected this. The different geometric 
shapes with space in between represent ‘bioregions.’ Bioregions are areas defined by human communities 
and ecological systems, which is the basis of civic ecology projects on a smaller scale (The Bioregional 
Learning Centre UK, 2016). I used the orange and brown color to signify regions that needed greening 
and connecting to the greener regions. Furthermore, demonstrating how this platform can support these 
bioregions through linking with civic ecology organisations.
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Below are the ‘landing pages’ the user sees upon 
entering the platform. As per my sketches, I 
included a page where the user can select their city, 
which adjusts the map section and civic ecology 
organisations displayed throughout the platform. 

F I N A L
D E S I G N

Platform
Design Layout
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On the ‘home page’ the design is clean with a 
direct course of navigation through the ‘learn 
more’ or ‘hamburger button’ in the top right. The 
design across the right side shows geometric 
shapes representing bioregions. In the live 
version of the platform, the shapes would start 
as plain colored shapes and as the user hovered 
over them, would reveal the trees and bold line 
that would weave its way through the shapes. 
The idea is to demonstrate how the user can 
connect these bioregions through civic ecology.  
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The ‘About Page’ produces a snapshot of the overall 
concept. I incorporated the civic ecology diagram as 
a tool to explain the benefits of civic ecology through 
an interactive tool. The user can scroll the icons and 
read a description about that wellbeing benefit 
and how it is fostered through civic ecology. The 
remaining page would have additional information 
on the benefits of civic ecology for businesses and 
include a section on the creator. From this page, the 
user can select to register for an account.

A B O U T 
P A G E
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8 1

Once the user has selected to register, they can fill 
in general information about their organisation 
or business and proceed to answering a simple 
questionnaire. At the end they can select ‘submit,’ 
which will collect the responses and move the user 
on to developing their profile page.

A B O U T 
P A G E
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Explore here the ‘profile’ and ‘matching’ pages as described in the wireframing section of this report.
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In the explore page is the interactive map that shows 
all of the civic ecology organisations or businesses 
in Edinburgh. The pins can be filtered through the 
drop-down box based on the preferences of the 
user. The user can select different icons to view an 
organisation or project.

Once, on the organisation’s page the business 
can choose how they wish to engage with this 
organisation. Sections based on the needs of the 
organisation are displayed and provide an easy 
way for the business to support the civic ecology 
organisation.

E X P L O R E 
+  D I S C O V E R
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Finally are the ‘challenges,’, ‘social’ and ‘blog’ pages 
that all the business or civic ecology organisation 
to track their progress, see what projects other 
businesses are working on, and learn more about 
civic ecology and corporate social responsibility.

S O C I A L
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C O N C L U S I O N

The aim of this dissertation was to develop a platform that fostered the connection between businesses and 
civic ecology organisations through the support and development of civic ecology spaces in Edinburgh. As 
part of my research, I undertook a literature review to substantiate civic ecology as the type of environmental 
work worth fostering the connection with businesses, a case study analysis of different types of platforms 
that could supply insights into features involved in a platform, and empirical research consisting eleven 
interviews conducted with civic ecology organisations in Edinburgh. From these interviews, I concluded 
there were ten different areas of consideration required in developing this platform. I embedded the results 
from these ten areas into features within the platform.

The platform is to be used as a continuous tool that bridges the gap between businesses and civic ecology 
practices easily. It not only clearly lays out the ways in which supporting civic ecology can advance the future 
and current generation of employees, but also acts as proof of the continual support and development of 
the company through civic ecology activity. Edinburgh businesses can act as the pilot for other businesses 
in urban communities and bring about a new business and ecological balance for communities worldwide. 

Recommendations and Limitations

As with any qualitative research, I am aware of the limitations within my scope of research, not only through 
my empirical research but also within the scope of the literature review and case studies chosen. However, 
the findings provided a breadth of information that proved valuable in creating the final outcome.

Due to time constraints and the current situation surrounding the Covid-19 outbreak, the sample chosen was 
based primarily on previous relations fostered with the environmental groups and could show some self-
selecting bias in the research as it was based on those willing to participate on the basis they felt they ‘had 
something to say’ on the topic. I don’t find that this form of sampling unduly affected the research findings 
as I was able to get a breadth of civic ecology types. On the business side, as stated in the methodology 
section, I had contacted twenty businesses located within Edinburgh. Due to the current unstable situation 
with the pandemic, the businesses contacted felt that they did not have the time required to participate as 
they were dealing with the aftermath of Covid-19 lockdown easing.

Furthermore, due to the pandemic, other methods of research were discarded as they were deemed unsafe 
or not permitted by government officials. Such activities include the conducting of in person workshops 
and focus groups to gain a larger sampling of participants and visualize the features needed in the platform 
to develop the feeling of in-person connections. 

Reframing and Reflection
Dissertation
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A P P E N D I X
Appendix 1: Email Templates

Email Template: 

Name,
 
My name is Tara Kursinsky and I am a master’s student at The University of Edinburgh. I am conducting a 
research study as part of my dissertation module for ‘Design for Change: Social, Environmental and Technical’. 
I am conducting a project looking at a platform or toolkit to connect businesses and environmental 
organisations to build sustainability plans that work with local civic ecology projects. I am emailing 
you regarding this topic because I find the company, (Company Name), you work for has developed a 
sustainability plan and I would be interested in learning about how your company created the plan and 
uses it. The duration of the interview would be no longer than 30 minutes and participation is completely 
voluntary and anonymous. We can arrange a video or audio conference on a platform of your convenience.
 
If anyone else at (Company Name) would be interested in being interviewed feel free to respond to this 
email directly with their contact or forward this email onto the respective individual.
 
For further information see the information sheet attached.  If you have any questions, please do not 
hesitate to contact me. To contact me, please reply to this email.
 
Thank you for your time
 
Tara Kursinsky
Design for Change: Environmental, Social, Technical Dissertation Study
University of Edinburgh

Name,
 
My name is Tara Kursinsky and I am a master’s student at The University of Edinburgh. I am conducting 
a research study as part of my dissertation module for ‘Design for Change: Social, Environmental and 
Technical’. I am conducting a project looking at toolkits, workshops and service design as a means of 
implementing or reinforcing projects around civic ecology. I am emailing you regarding this topic because 
I find the company, (Company Name), you work for has aspects addressing the ideas around toolkits and 
user experiences particularly with social or environmental design. I am reaching out to see if you would be 
willing to be interviewed on the topic of toolkits. The duration of the interview would be no longer than 
30 minutes and participation is completely voluntary and anonymous. We can arrange a video or audio 
conference on a platform of your convenience.
 
If anyone else at (Company Name) would be interested in being interviewed feel free to respond to this 
email directly with their contact or forward this email onto the respective individual.
 
For further information see the information sheet attached.  If you have any questions, please do not 
hesitate to contact me. To contact me, please reply to this email.
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Appendix 2: Ethics Documents
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Appendix 3: Interview Question Template

Introduction

Hey (name) , how are you? 

I want to thank you for participating in my dissertation research. The session will last around thirty minutes 
and I will be recording the session, the recording will only be viewed by me and will stay secured on my 
laptop. Does that all sound good to you?

One thing I did want to ask, while I have written in the information sheet that your name and company 
would be anonymised, however, in certain cases people request their name to be used especially if they 
felt they were providing a lot of value or specific insights. Therefore, do you wish for your name to remain 
anonymised in my final report? 

Okay I will now begin recording this session.

Interview Intro

So, my research has shifted slightly, but ultimately the topic is the same. I’m looking to create a platform 
to connect Edinburgh civic ecology organisations with businesses to help the businesses to develop 
sustainability plans that support civic ecology projects within the local context of their business. 

I’m interviewing you because you are part of a community garden, which is identified as a civic ecology 
organisation. As one of the types of organisations I would be using for my research I want to understand 
a little bit more about the logistics side to running a community garden including the funding and 
organisation. I also want to understand what you would want out of the platform I’m building and the 
interaction with local businesses.

Question 1

First off, I just want to know a little bit about your role with the Community Garden?

Additionally, what was your journey to this role and how were these gardens and environmental groups 
established?

Question 2

What is the main message these environmental groups are trying to achieve or get across to the public?
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Question 3

Now, on the more organizational side, what is your process for funding and getting resources for the 
community garden?

Are there any challenges with this or things that work well?

Question 4

If the community garden was part of my online platform, what features would you want it to have that 
could benefit the environmental organisations? 

Question 5

This platform would try to include businesses that have either negative impacts on public park spaces 
or the environment in general, how do you think this platform should navigate the potentially negative 
relationship these two types of organisations already have?

Question 6

What is the goal of the community garden in the future? Do you want to grow more, increase biodiversity? 

Question 7

Do you think a platform that acts as a friending service between businesses and environmental organisations 
would be useful to your organisation? And why?

That’s all my questions, do you have any other additional comments or advice for my project?


