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INITIAL RESEARCH: FOOD CONSUMPTION 
ASKING QUESTIONS: TO MAKE SENSE OF THINGS AND PREDICT POSSIBLE FUTURES 

Are we eating correctly?

Do we consume too much?

Are our diets too varied?
Following on from Component 1, where I studied the 
embodiment of energy in the food system and where I was a 
passive consumer taking note on my food and it’s distance 
travelled, I wanted to continue this interrogation but in the 
sense of our true human food consumption needs. I wanted to 
do this in very open way, in the hope that my findings would 
lead me towards a very specific issue within the entanglement 
of globalisation, capitalism and humanity in general. During my 
interrogations, the topicality of COVID-19 allowed me to shift 
my narrative of food consumption in a completely new way. 

Our diets have changed too 
quickly for our genes to keep up 
- the result of which is metabolic 
syndrome, a cluster of conditions 
that include elevated blood 
pressure, high blood sugar level, 
obesity and abnormal cholesterol 
levels. With this in mind, how 
could you change people’s 
perceptions of their own diets 
and how changing their habits 
could perhaps benefit the 
planet? Considering the fact we, 
as a species, rely far too much 
on produce from all over the 
world now, is it worth going back 
to the habits of our ancestors, 
who’s diets ranged from season 
to season, and could have been 
healthier in the long run? In most 
cultures, we have shifted from 
forager to farmer, but what can I 
do with this information?

SO WHAT ACTUALLY NEEDS TO CHANGE?

I think that we have become too greedy and I 
would like to understand why basic supply 
chains during COVID-19 have been completely 
breaking down, because we are going to face 
similar challenges in years to come. By tackling  
this problem with the idea of food at first, my 
hope is that I can understand how to help and 
what the crack in the system really is during 
crises and in normal life. 

Considering the current 
entanglement between food, 
Coronavirus and people, 
what is a possible future to 
come out of this?

Sources: https://blogs.scientificamerican.com/guest-blog/the-true-human-diet/
https://www.optimizewithscience.com/blog/ketogenic-diet-and-its-place-in-human-evolution
https://www.newstatesman.com/politics/economy/2020/03/coronavirus-food-supermarkets-service-supply-chain

https://blogs.scientificamerican.com/guest-blog/the-true-human-diet/
https://www.optimizewithscience.com/blog/ketogenic-diet-and-its-place-in-human-evolution
https://www.newstatesman.com/politics/economy/2020/03/coronavirus-food-supermarkets-service-supply-chain


PANIC BUYING AND HUMAN BEHAVIOUR DURING COVID-19
In the current pandemic, COVID-19, I 
began to focus in on my observations 
made whilst shopping for food 
supplies, taking note of behaviours 
that seemed out of the ordinary and 
how this related to our relationship 
with food or whether these changes 
in behaviour were to do with another 
issue regarding the human race. I felt 
that the current situation was a 
perfect opportunity to define a 
problem which is happening in front 
of our eyes, of which there are many, 
but if I could engage and propose 
change with the future in mind after 
the pandemic then this would be 
beneficial. 

As of March 18, Sainsbury’s implemented a rule where shoppers were 
only allowed to buy a maximum of three items and two of the most 
popular items (including toilet roll). These rules were lifted on April 8 
so that people could shop for the vulnerable.
Aldi in particular warned that customers ‘should not panic buy 
because there are enough supplies to go around’. This is impractical 
because fear of starvation is the most primal fear humans can feel. 
Nudge strategies like this have been insufficient and sometimes 
caused even more panic in the process. Why is this?

Source: 
https://www.theguardian.com/news/2020/apr/03/off-our-trolleys-what-stockpili
ng-in-the-coronavirus-crisis-reveals-about-us 

Supply chains are supposedly not 
under threat as they have ‘robust 
procedures in place’, however the 
way people treat one another as 
well as the systems in place during 
this time of crisis is a cause for 
concern. The social distancing and 
rationing methods are meant to 
stop consumers buying more than 
they require, but people are unable 
to see the importance of this and 
instead are treating it like an ‘every 
man for themselves’ scenario. So 
what is the problem here?...

Source: 
https://www.bbc.com/worklife/article/20200304-coronavirus-covid-19-upda
te-why-people-are-stockpiling 

Sources:
https://www.independent.co.uk/life-style/food-and-drink/coronavirus-stockpile-emergency-list-food-hand-sanitiser-panic-buying-a9373061.html
https://www.newstatesman.com/politics/economy/2020/03/coronavirus-food-supermarkets-service-supply-chain 

https://www.theguardian.com/news/2020/apr/03/off-our-trolleys-what-stockpiling-in-the-coronavirus-crisis-reveals-about-us
https://www.theguardian.com/news/2020/apr/03/off-our-trolleys-what-stockpiling-in-the-coronavirus-crisis-reveals-about-us
https://www.bbc.com/worklife/article/20200304-coronavirus-covid-19-update-why-people-are-stockpiling
https://www.bbc.com/worklife/article/20200304-coronavirus-covid-19-update-why-people-are-stockpiling
https://www.independent.co.uk/life-style/food-and-drink/coronavirus-stockpile-emergency-list-food-hand-sanitiser-panic-buying-a9373061.html
https://www.newstatesman.com/politics/economy/2020/03/coronavirus-food-supermarkets-service-supply-chain


IS SOCIETY THE PROBLEM WITH THE SYSTEM?

It is currently believed by some that the 
pandemic is a ‘once-in-a-generation 
chance to remake society and build a 
better future’, however some others 
believe that COVID-19 will make the 
existing injustices worse. Therefore it is 
important to ensure that the latter does 
not happen. 
‘Large swathes’ of the world are 
currently ‘collaborating with various 
degrees of coercion and nudging on a 
shared project of keeping at least two 
metres between each other whenever 
possible’ - this collaboration is important 
to note and it could be said that these 
‘swathes’ of people are one collective 
society or multiple different societies 
across the world. 

The global flu epidemic of 1918 helped 
to create national health services 
across Europe and the Great 
Depression and WWII paved the way 
and saw the introduction of modern 
welfare state. With this in mind, I have 
been thinking about what the ‘product’ 
of COVID-19 could be once the virus 
has stopped spreading - could there 
be a new sense of joy and 
togetherness due to an overwhelming 
sense of pride in how one’s country 
dealt with the crisis? Or because of 
how one got to know their neighbours 
during lockdown? This is the future 
one can wish for and could perhaps 
become reality. 

   IS THIS UTOPIC FUTURE SCENARIO REALISTIC? 

Although there has been an overwhelming sense of 
collaboration and charity during COVID-19 so far, it 
cannot be ignored that already Wikipedia has a page 
relating to xenophobia and racism related to this 2019/20 
pandemic. Not to mention America’s own president, 
Donald Trump, who called Coronavirus the ‘Chinese 
virus’. Therefore I think that the problem with the system 
is not society but the organisations that run these 
systems, whereas I think that a possible solution to the 
system running more smoothly is an efficient, equal and 
fair society. In ‘Paradise Built in Hell’, Solvit creates a 
narrative around how crises can open up ‘human 
reserves of improvisation, solidarity and resolve, 
pockets of purpose and joy, even in the midst of loss 
and pain’. I think this narrative is extremely important 
and as a result I have taken on this positive discourse of 
the current situation for my proposition for change. 

Sources: 
https://www.theguardian.com/world/2020/mar/31/how-will-the-world-emerge-from-the-co
ronavirus-crisis
https://www.theguardian.com/world/live/2020/apr/28/coronavirus-live-news-trump-says-
china-could-have-stopped-virus-as-global-cases-pass-3-million
https://www.walesonline.co.uk/news/news-opinion/coronavirus-unprecedented-governm
ent-covid-excuses-18130261 

https://www.theguardian.com/world/2020/mar/31/how-will-the-world-emerge-from-the-coronavirus-crisis
https://www.theguardian.com/world/2020/mar/31/how-will-the-world-emerge-from-the-coronavirus-crisis
https://www.theguardian.com/world/live/2020/apr/28/coronavirus-live-news-trump-says-china-could-have-stopped-virus-as-global-cases-pass-3-million
https://www.theguardian.com/world/live/2020/apr/28/coronavirus-live-news-trump-says-china-could-have-stopped-virus-as-global-cases-pass-3-million
https://www.walesonline.co.uk/news/news-opinion/coronavirus-unprecedented-government-covid-excuses-18130261
https://www.walesonline.co.uk/news/news-opinion/coronavirus-unprecedented-government-covid-excuses-18130261


THE UK GOVERNMENT’S VISION FOR ‘SOCIETY’

THE CIVIL SOCIETY STRUCTURE: BUILDING A FUTURE THAT 
WORKS FOR EVERYONE  (HM GOVERNMENT)
‘Big societal challenges, including the future of social care community 
integration, and housing, are being tackled through solutions that 
bring together public services, businesses and communities...All of 
this is happening because of the resourcefulness of the British 
people. We remain at or near the top of the global league tables for 
philanthropy and volunteering. The UK is the world leader in 
innovative social finance models and, with the US, the joint world 
leader in ‘tech for good’ innovations...Businesses are rediscovering 
the original purpose of the corporation: to deliver value to society, not 
just quarterly returns to shareholders. Across the country, in multiple 
ways, people are stepping forward to take responsibility for the 
society they live in.’ 
‘The government has a vision of the UK with better connected 
communities, more neighbourliness, and businesses which 
strengthen society.’

‘BIG SOCIETY’: A NEW SOCIAL MODEL?
With an aim to break away from Thatcherism in 2008, David Cameron 
announced: ‘[I am going to be] as radical a social reformer as Mrs 
Thatcher was an economic reformer and radical social reform is what 
the country needs right now […] to mend the broken society.’
Thatcherism encouraged individualism, whereas since the COVID 
outbreak Boris has opposed Thatcher’s view that there is no such 
thing as ‘society’. 
The ‘Big Society’ agenda was to encourage a greater sense of social 
community and cooperation by getting people to work at a grassroots 
level in their communities. Although David Cameron had a more 
positive focus on the ‘society’ policy, it had largely fizzled out by 2015.
Although Theresa May introduced the ‘shared society’ proposal in 
2017, very little was actually delivered practically as this was 
interrupted by Brexit completely. 
Post-COVID 19 Boris Johnson has a chance to decisively remould 
and reformulate the conservatives attitude towards ‘society’, as they 
are now aware that ‘there is such a thing as society, it’s just not the 
same thing as the state.’ During many press conferences during this 
pandemic Johnson has reiterated the importance during this time of 
community and neighbourliness. My hope is that we will use this crisis 
to build or rebuild what society is meant to look like and produce 
something better and more humane, and tread carefully in doing so 
because as I have studied, there have been some societal negatives 
to come out of this. We must only focus on the positive and ensure 
everyone believes that people are the greatest asset of a country, an 
economy and much more. 
Sources: https://www.newstatesman.com/politics/uk/2020/03/boris-johnson-thatcher-society-no-such-thing-policies
https://www.theguardian.com/society/joepublic/2011/jul/11/big-society-no-such-thing-as-society
https://journals.openedition.org/rfcb/796 

Source: 
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/73276
5/Civil_Society_Strategy_-_building_a_future_that_works_for_everyone.pdf 

https://www.newstatesman.com/politics/uk/2020/03/boris-johnson-thatcher-society-no-such-thing-policies
https://www.theguardian.com/society/joepublic/2011/jul/11/big-society-no-such-thing-as-society
https://journals.openedition.org/rfcb/796
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/732765/Civil_Society_Strategy_-_building_a_future_that_works_for_everyone.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/732765/Civil_Society_Strategy_-_building_a_future_that_works_for_everyone.pdf




(Introduce community) how communities have dealt with the crisis..good and bad. Insert my 
narrative from my speech! 
Show that people are going to want to be part of something after 

the pandemic because more challenges are to come...define 
what you are trying to solve, help or avoid 

COMMUNITIES DURING COVID-19

On the news recently there have 
been small and large acts of 
kindness everywhere. It has made 
me think about whether this 
kindness will continue once crisis 
is over and our ‘normal’ lives start 
to come back to life. It is worth 
questioning whether the love 
people have been showing 
towards their neighbours and the 
spontaneous singing and dancing 
on balconies all over the world 
could find their place in daily life 
when we do go back to normal 
(and I can imagine how quickly 
this will happen, completely 
eradicating habits we had picked 
up from lock down), as loneliness 
is a recurring problem and people 
have clearly seen the benefits of 
becoming engaged with their 
communities during this time. 

I want people to somehow 
remember and carry on the feeling 
of how empowered they felt by 
helping that elderly neighbour get 
their shopping or how kind they felt 
reaching out to their neighbour in 
the flat below in their tenement 
block for some company, or simply 
when they gave a slice of home 
baking to spread love. During this 
time, I think technology has enabled 
strong communities rather than 
enabling disconnection or isolation. 
COVID-19 has also identified every 
possible weakness in all industries 
and communities but also their 
strengths. I think three words which 
sum up the positives of our current 
situation with the pandemic (and my 
hope for the future) are what I call 
the ‘3 C’s’: Contribute, Collaborate 
and Connect. 



MAKING HEADLINES 

Sources: https://www.weforum.org/agenda/2020/04/religions-covid-19-coronavirus-collaboration/
https://www.vox.com/culture/2020/3/13/21179293/coronavirus-italy-covid19-music-balconies-sing

https://www.fairtrade.org.uk/Media-Centre/News/March-2020/Connected-community-supporting-each-other-through-the-COVID-19-crisis
https://www.anhourforothers.co.uk/posts/12-community-coming-together-covid-19

https://www.adweek.com/brand-marketing/communities-are-coming-together-at-a-distance-and-brands-should-support-that/

https://www.weforum.org/agenda/2020/04/religions-covid-19-coronavirus-collaboration/
https://www.vox.com/culture/2020/3/13/21179293/coronavirus-italy-covid19-music-balconies-sing
https://www.fairtrade.org.uk/Media-Centre/News/March-2020/Connected-community-supporting-each-other-through-the-COVID-19-crisis
https://www.anhourforothers.co.uk/posts/12-community-coming-together-covid-19
https://www.adweek.com/brand-marketing/communities-are-coming-together-at-a-distance-and-brands-should-support-that/


MY ENVISIONED 
FUTURE 

…but we need the correct 
tools to make it happen!



TYPES OF COMMUNITY:
● Religious
● Geographical 
● Professional
● Shared interest 
● Shared practice 
● Shared circumstance 
● Activists 
● Etc...

IMPORTANCE OF COMMUNITY

THE WAYS THAT COMMUNITIES HAVE BEEN COLLABORATING, 
CONNECTING AND CONTRIBUTING DURING COVID-19: 

● Setting up of ‘Mutual Aid’ groups for at-risk neighbours 
● Online fitness and yoga sessions to feel a sense of 

togetherness 
● Skill sharing and coaching (free) sessions on FaceTime and 

Skype
● In Malaysia, citizens have been turning their lights on and off 

in unison to connect with neighbours around them in a 
common endeavour, making people feel less alone

● People volunteering their time / sharing what they have  
● Making music with and for each other 
● Building databases for local restaurants offering delivery and 

takeaway (community projects in Chicago)
● Restaurants and food trucks feeding the most vulnerable out 

of their own pockets (eg. HaiSuos)
● Creating community kitchens in cafes and restaurants (Jose 

Andreas)
● Forums created for individuals to shop for the elderly

Sources: 
https://blockclubchicago.org/2020/03/17/haisous-gives-out-free-meals-to-go-for-families-in-need-struggling-lo

w-wage-restaurant-workers-in-pilsen/
https://blockclubchicago.org/2020/03/16/pilsen-residents-helping-older-neighbors-vulnerable-populations-with-

grocery-runs/
https://www.washingtonian.com/2020/03/15/chef-jose-andres-will-close-all-of-his-restaurants-and-transform-s

ome-into-community-kitchens/
https://www.huffpost.com/entry/the-importance-of-community_b_6978186

Source: 
https://docs.google.com/forms/d/e/1FAIpQLSd0MK1dnny1
BTlzvohuRlnlC6fHqXKqez0hrZJLuZ6F4-qu9w/viewform

Source: 
https://www.salisburyjournal.co.uk/news/18354489.porton-r
esidents-come-together-face-covid-19-crisis/ 

COMMUNITY AS AN ENERGY SOURCE:
I want to know if there is a way to incentivise citizens into 
believing that having a community is important. And I 
would like to focus on geographical communities instead 
of religious, professional or other because I believe, from 
experience and from research, that tangibility and real 
human connection and interaction is the most valuable of 
all and focussing my study in will allow my proposition for 
change to be more streamlined. 
Harper Spero, writing for HuffPost, reveals an anecdote 
from when she brought together 9 of her girlfriends, 
where none of which knew each other. She found that 
they all shared common interests such as health, 
wellness, personal development, music and travel. Spero 
found that bringing people together was extremely 
rewarding because during their intellectual and engaging 
conversations, they found that it would be easy to 
support, motivate and push each other to be the best that 
they could be, making each others lives as successful 
and inspiring as possible. People often feel that the 
combination between their social life, spiritual life and 
business life is too far removed, so I think there should 
be an intermediary where people can collaborate to help 
each other reach common goals in all aspects of their 
lives as well as feeling that sense of pride when you help 
and assist others in daily tasks and life goals. The source 
of happiness and energy gained could radiate into all 
aspects of your life!

https://blockclubchicago.org/2020/03/17/haisous-gives-out-free-meals-to-go-for-families-in-need-struggling-low-wage-restaurant-workers-in-pilsen/
https://blockclubchicago.org/2020/03/17/haisous-gives-out-free-meals-to-go-for-families-in-need-struggling-low-wage-restaurant-workers-in-pilsen/
https://blockclubchicago.org/2020/03/16/pilsen-residents-helping-older-neighbors-vulnerable-populations-with-grocery-runs/
https://blockclubchicago.org/2020/03/16/pilsen-residents-helping-older-neighbors-vulnerable-populations-with-grocery-runs/
https://www.washingtonian.com/2020/03/15/chef-jose-andres-will-close-all-of-his-restaurants-and-transform-some-into-community-kitchens/
https://www.washingtonian.com/2020/03/15/chef-jose-andres-will-close-all-of-his-restaurants-and-transform-some-into-community-kitchens/
https://www.huffpost.com/entry/the-importance-of-community_b_6978186
https://docs.google.com/forms/d/e/1FAIpQLSd0MK1dnny1BTlzvohuRlnlC6fHqXKqez0hrZJLuZ6F4-qu9w/viewform
https://docs.google.com/forms/d/e/1FAIpQLSd0MK1dnny1BTlzvohuRlnlC6fHqXKqez0hrZJLuZ6F4-qu9w/viewform
https://www.salisburyjournal.co.uk/news/18354489.porton-residents-come-together-face-covid-19-crisis/
https://www.salisburyjournal.co.uk/news/18354489.porton-residents-come-together-face-covid-19-crisis/


I asked four family 
members, who are very 
much members of 
flourishing communities (in 
and out of crisis), to tell me 
what community means to 
them. The results are shown 
here. 
The results were insightful 
and the following page 
shows a full statement of a 
member of my family who 
has a personal closeness to 
community spirit and wants 
other villages, towns and 
cities to follow suit. 

WHAT DOES 
COMMUNITY 

MEAN TO YOU?



CASE STUDY #1 - GARTMORE VILLAGE

In my view a community is a group of individuals 
with a common aim. This could be determined by 
common interest, geography, services or belief.
I have helped set up and run two mutual societies 
registered with the FCA, Gartmore Community 
Shop Ltd which is a community cooperative (for 
the benefit of members within the Gartmore 
community) and Black Bull Gartmore Hub & Pub 
Ltd which is a community benefit society (for the 
benefit of the community within a 3 mile radius). 
Their rules provide a more detailed definition of 
their aims. 
I believe that there are significant benefits for 
communities working together to set up and run 
social enterprises as the needs of the community 
are put first and foremost, rather than the 
traditional business model which tends to focus 
upon the financial benefits for individuals and/or 
shareholders. The shop and the hub/pub can 
invest time and money into providing services to 
the community that have social benefits. For 
example, helping to manage the challenges faced 
by our rural community such as isolation, 
loneliness, lack of facilities and inadequate public 
transport.

Setting up and running community enterprises 
brings people together and often the journey 
provides as many benefits as the end result – new 
friendships, a common sense of purpose, new skills 
etc.
In my experience, villages often have a stronger 
sense of community than larger towns and cities. 
However, this is not always the case. To develop and 
maintain a sense of community usually takes a lot of 
hard work and requires enough people ready, willing 
and able to make it happen. Sometimes those 
communities who face the most significant 
challenges, such as poverty, lack the skills or time 
necessary to make it happen. Without the activity 
being driven from within the community it is difficult 
to build sustainable models. For example, Gartmore 
has achieved a lot in building its sense of community 
in the past 25 years whereas neighbouring Aberfoyle 
and Buchlyvie have perhaps not achieved so much.

INTERVIEW: DAVID TEED, GARTMORE VILLAGE COMMUNITY MEMBER

“
 “



CASE STUDY #2 - ISLE OF EIGG

Home to 100 people who live solely off of their 
own renewable energy supply (as they are 
completely cut off from mainland electricity), 
Eigg is a community owned island with a 
unique spirit. Having visited the island several 
times myself, whether it be for their roaring 
ceilidhs or a camping trip with friends, I have 
become familiar with most of the locals and 
every time I visit I cannot help but notice the 
sense of pride in their island that radiates from 
the residents. It is completely refreshing and 
makes you feel very lucky to be able to get out 
of the craziness of not just the city, but the 
fast-pace life of the mainland. 
Having been to the homes of a few island 
residents for supper (most of which have 
home-grown all of their own veg and herbs and 
sourced local meat and fish), I have seen first 
hand just how efficient and unconditional their 
support system is for one another. It is easy to 
say that yes, they have no choice but to help 
each other out because they are stuck on an 
island, but the truth is that they genuinely care 
about their neighbours and want to help out in 
any way they can because that support system 
has been built over years of trust building. 

Since the community buyout (and the 
generous donation from a mystery donor 
- who saw the donation as an amazing 
opportunity for the residents who she 
believed would flourish by themselves), 
Eigg has received much attention from 
anthropologists, scientists, filmmakers, 
journalists etc. This attention is clearly 
well deserved as although it may not 
seem it, it takes a lot of work to maintain 
such a beautiful island as well as 
keeping everyone happy,  or to mention 
having to avoid conflict at all costs 
because this will jeopardise 
interrelationships within the island. 
It is easy to see that this kind of system 
would be very complex to deal with in a 
city context because in most cases the 
experience of building community for 
longevity would be completely new for 
people, so it is worth thinking about what 
objects, people, systems or experiences 
(learnt from COVID-19?) would be 
needed to bring people together in, for 
example, a block of flats or a street 
sectioned into factions in Marchmont, 
Edinburgh, for example. Image source: 

https://www.theguardian.com/uk-news/2017/sep/26/this-island-is-not-for-sale-how-eigg-fou
ght-back 

https://www.theguardian.com/uk-news/2017/sep/26/this-island-is-not-for-sale-how-eigg-fought-back
https://www.theguardian.com/uk-news/2017/sep/26/this-island-is-not-for-sale-how-eigg-fought-back


CASE STUDY #3 ‘THE HEART OF SCOTSTOUN’, GLASGOW

The Heart of Scotstoun is a good example of 
how people within a city can feel part of a 
community. Volunteers have created a warm and 
welcoming venue for people of all backgrounds 
and ages, and the community centre has been 
thriving. This idea of a ‘heart’ is interesting 
because the geographical community of 
Scotstoun, Glasgow, is kept beating by the 
collaboration and fun that goes on within groups.

The main objective of the hub is that it is ‘run by 
local people for local people’ and ultimately 
governed by a board of volunteers, making 
things run smoothly. As a result, the community 
have come together and the list of times of 
activities and events every week keeps all 
community members informed and in touch with 
their neighbours and like minded spirits. 
Although this has taken a lot of work over the 
past 9 years to make work, it is a great model for 
how people should interact and organise one 
another after COVID-19!

Sources: https://heartofscotstoun.org.uk/ 

https://heartofscotstoun.org.uk/


MEMBERSHIP BENEFITS 
An example of membership is in Gartmore Community, mentioned previously, where members of the geographical (village) community sign up to receive community member 
newsletters via email, covering all topical news and keeping everyone up to date, as well as some general entertainment and where anyone in the village may contribute, in 
each monthly issue. Shown below are some examples of the pages provided which I think serve as a good model to set an example. Being a member myself, in this issue I 
was commissioned to illustrate their COVID-19 pandemic responses for the community owned pub and community owned shop, shown below. I think that the idea of a 
monthly issue for your given faction or community in a city would be welcomed, given that there is a positive narrative and incentive put in place for the concept of community 
to sound appealing. 



MEMBERSHIP BENEFITS (CONTD.) 



COMMUNITY REWARD SYSTEM - INCENTIVE 

Source: https://cmxhub.com/how-to-reward-your-community-members/ 

Many businesses rely on community engagement, 
and although my project is not for the benefit of a 
business or regarding monetary value, there are 
certain characteristics in their strategies which I think 
could be applied to incentivising geographical 
community life too. A possible incentive, I think, of 
community socialisation is the networking skills 
gained and the contacts you will ultimately make for 
any future life endeavours. I think getting to know 
people in an organic way, when incentivised to do so 
in the first place, will build trust and then participators 
will want to create collaboration and participation 
with these people they have made a connection with. 
The reward can be as simple as not being alone, as 
of course no one likes to be alone all of the time. The 
more interactions through volunteering and ‘favor’ 
exchanging, the faster that trust will be built to reap 
the benefits of the ultimate reward, which could 
simply be a friendly, neighbourly atmosphere in your 
home sphere. 

https://cmxhub.com/how-to-reward-your-community-members/


INCENTIVE - COMMUNITY AND MASLOW’S HIERARCHY OF NEEDS 
Being a part of a supportive community who motivate your 
wishes and desires will push you to be a better person for 
yourself and for others! This is already available in friendships 
but having people around you physically all the time e is a very 
positive thing 

It could be in one’s best 
interest to be a well respected 
and known member of their 
community, making you feel 
better about yourself because 
you contribute to an amazing 
group of people and are part 
of that 

By being a participant in 
the togetherness of your 
community, you will 
eventually feel like you 
belong, feeling close to 
these people both in your 
relatable geographical 
locations and in friendship

I think that trusting those around you goes hand in 
hand with feeling secure and safe. Resource use 
comes into play for when you reach a stage where 
community members can borrow one another’s goods 
and resources, perhaps putting less pressure on 
existing supply chains or systems. Your community 
could also be your safety net and resource centre, of 
which is essentially an energy source



MEMBERSHIP



MEMBERSHIP CARDS

BENEFITS: 

They are a physical 
reminder to members 
that they are a part of 
something (big or 
small!) - sometimes a 
conversation starter. 
Also a value reminder.  

A scheme could be put 
in place to get certain 
deals at local 
bars/shops for 
community 
members/locals only! 
To encourage activity in 
your community. 

Exclusivity - the feeling of 
being part of something! 
They should feel a sense 
of pride in belonging to 
that group. Could be used 
as a form of ID for 
entering community 
events and gatherings. 

A QR code on the card 
could connect to the 
internet to show activity 
within the community to 
track your progress? 
Without adding extra 
pressure on life stresses of 
course!

Sources: https://cpscards.com/how-a-membership-card-can-help-you-retain-members/



CONSIDERING TANGIBILITY OF MEMBERSHIP (EDINBURGH)

As I am ultimately choosing to base my project prototype/vision  on 
Edinburgh and it is so large, for my proposition for change there 
may need to be small and large communities, all overlapping each 
other creating different ‘factions’, with the option to crossover into 
more than one community. Each community would aim to involve 
completely different forums and people would share and develop 
common interests in their own unique social ways. 

I want to create a new narrative of what community really is 
and what it can be and make it a desirable asset to sustain 
after the pandemic. My final project could be the design of a 
scenario where artefacts such as membership cards and 
utopian advertisements represent how communities could 
interact with each other. As shown, membership cards have 
many benefits and it is an inviting way to promote an idea. 

The pandemic has shown us that technology has 
enabled strong communities all over the world, 
however as I want my proposition for change to 
be as inclusive as possible, and as the elderly do 
not always have access to Internet, I want to 
promote physical artefacts which represent the 
same information shown online in a fun, 
light-hearted and attractive way. 

I think a sketchy and visibly illustrated ‘look’ to a community 
advertisement is organic and seems more approachable 
and friendly. People are usually drawn to more colour and 
the branding could suggest positivity instead of another 
corporate institution trying to make monetary gains from 
your act of signing up and contributing to your community?



INCENTIVISED ADVERTISEMENT 



USE OF ARTEFACTS TO PROMOTE COMMUNITY

 A unique membership card will be assigned to all 
residents in a community, this card can be used to log 
into their community’s online forums and event pages 
and used as an ID to attend community AGMs, events 
and to join sports teams 

Every community will have their own bulletin board, 
keeping community members who may not have 
internet to stay up to date with local happenings. A 
physical artefact situated within the community adds 
to the ‘heart’ feel of the envisioned space. 



*the final storyboard*

FINAL STORYBOARD



Get involved with your community to learn new skills, make 
lasting and valuable relationships and help each other out!


